social media

Getting started is
easier than it looks

Social media is dramatically changing the communications landscape. Richer content.
Faster delivery. Broader reach.

Equicom can help. Since 1996, we have been advising public companies on how to use the

right tools to get their story out to the investment community. We’ll help you make sense
of it. In no time, you’ll be using social media for a purpose - supporting your company’s IR

and communications objectives.

Equicom



social media

Workshop - Understanding social media

Our interactive workshop includes an overview of various social media, such as Slideshare, Twitter, LinkedIn and WordPress. We work
with you to determine which tools are best suited for your company and how to monitor their effectiveness. Our workshop also
incorporates case studies on social media use.

m Audit - How effectively is social media currently being used?

Leveraging our experience, we have developed a process to audit your current use of social media and evaluate the effectiveness of
messages being delivered. The results of our audit can be used to integrate new social media into your company’s communications
and IR mix or refine messaging for improved results.

Implementation - Taking advantage of social media
We can also help your company to take advantage of social media, rapidly and effectively. Our turnkey solution:

« develops a road map to determine which social media - from a corporate blog to Twitter and everything in between - are right
for your company

- creates appropriate accounts, ensuring that your brand is protected through appropriate use of logos and icons
- adapts your company’s corporate and IR messaging for use with social media

»  builds a community of followers, ensuring that your interactions with the investment community reach the right mix of
institutional investors, research analysts and retail investors.

Assessment - Measuring the impact of social media

Once social media have been integrated to your IR and communications efforts, we will help to determine their effectiveness
by measuring reach, use, recall and other specific objectives. The result? Ongoing refinement to your communications practices.

For more information, please contact:

Cameron Davies
T: 416-815-0700 ext. 260
cdavies@equicomgroup.com




